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Job Title: Senior Communications & Stakeholder Manager 

Report To: Chief Executive Officer – East Midlands Freeport 

Role: 

East Midlands Freeport is seeking a communications 
specialist to assist in its public relations, media, 
branding and promotions to bring public awareness to 
the Freeport and help build and promote the brand's 
reputation  

 

East Midlands Freeport 

This is an exciting opportunity for a Senior Communications and Stakeholder Manager to join East 
Midlands Freeport as it starts its operations. Working closely with the CEO and Chair across a wide 
range of issues, we’re looking for someone with a broad skill set and a willingness to get stuck in 
beyond their immediate area of expertise on a novel and fast-paced programme. 
 
East Midlands Freeport 
 

East Midlands Freeport (EMF) was announced as a successful Freeport bid by the UK Government 
in March 2021.  As the UK’s only inland Freeport, it will drive economic regeneration across the 
East Midlands. Underpinning this is a unique and world leading combination of local authority, 
business and university partners focused on creating thousands of jobs, boosting skills, and 
accelerating the region’s commitment to decarbonisation and Net Zero through low carbon energy 
investments. 

At the heart of the Freeport’s activity will be maximising the potential growth of three main economic 
growth sites straddling three East Midlands counties : the East Midlands Airport and Gateway 
Industrial Cluster (EMAGIC) in Leicestershire, the Ratcliffe-on-Soar Power Station site in 
Nottinghamshire and the East Midlands Intermodal Park (EMIP) in Derbyshire. 

The sites are strategically located with strong existing road and rail freight infrastructure connecting 
them to all other parts of the country, including seaport-based freeports. There is significant room 
for growth across the sites, accelerating regeneration, increasing skills, and training opportunities 
and helping to level-up some of the UK’s most deprived areas. 

Already home to world-leading multinational companies and East Midlands Airport - the UK’s 
busiest ‘pure’ cargo airport - EMF is uniquely placed to capitalise and innovate on the region’s 
commercial and industrial strengths, including advanced manufacturing, automotive, life sciences, 
logistics, energy and space. 

As the Freeport, we sit right at the heart of this: using our seed funding, tax and customs levers to 
attract global investment and innovation to the region; and also responsible for reinvesting retained 
business rates into the regional economy to drive up skills and employment.  

 

About the role: 

As Senior Communications & Stakeholder Manager  at the heart of your role you will manage the 
communications activities of East Midlands Freeport. However, as part of a small team you will have 
the opportunity to support across a broad range of activities, and you will also lead on 
commissioning expert external support where necessary (e.g. in branding and marketing). You will 
be responsible for: 

• Strategic communications planning – aligning communications and promotional activities 
with the business goals of the Freeport and creating a detailed, clear communications plan  

https://www.emfreeport.com/east-midlands-airport-and-gateway-industrial-cluster-emagic
https://www.emfreeport.com/east-midlands-airport-and-gateway-industrial-cluster-emagic
https://www.emfreeport.com/ratcliffe-soar-power-station-site-redevelopment
https://www.emfreeport.com/east-midlands-intermodal-park-emip
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• Writing and publishing press releases and fielding media calls 

• Developing a media campaign and interviews for the Chair and CEO with local, regional and 
national mainstream and trade media and nurturing journalist networks 

• Coordinating events and public appearances to promote the Freeport 

• Writing external consultancy briefs for design and website projects 

• Managing the organisation’s social media accounts and maintaining a positive image 
through these channels 

• Creating stakeholder engagement plans to keep target audiences appraised of Freeport 
news, plans and programmes 

• Developing credible handling strategies for complex stakeholder issues. 

• Stakeholder management – developing productive relationships with day-to-day contacts. 
Representing the Freeport at local stakeholder forums 

• Project management – managing new projects in a timely and organised fashion and 
ensuring the process is completed from start to finish 

• Strategic counsel/ advice – provide the CEO and Board with added value solutions, 
developing new ideas/plans and digital solutions to develop communications across wider 
and less obvious audiences  

• Digital capabilities –  integrating digital and content strategy into the communications plan   

• Pitch involvement – supporting in prospective occupier pitches (e.g. to investors), using a 
convincing and professional style  

• Market research – using company facilities to extract and assimilate information for new 
occupier pitches 

 

Key Responsibilities 

 

 
Responsibilities include: 
 

• Understanding the basics of all marketing disciplines, including: media relations; 
advertising; direct marketing; exhibitions and events; internal communications; crisis and issue 
management; sponsorship 

• Writing: being able to write well structured, persuasive copy, including pitches, case 
studies, news releases, articles and proposals - and helping others to do the same 

• Counsel: experience of advising senior management on media responses and 
approaches 

• Media Liaison: using your journalistic knowledge/contacts and building new media 
contacts in a proactive manner 

• Media pitching: a proactive style to extending your media liaisons, including a thorough 
approach to making calls and understanding the clients, products, services, and values, you 
will confidently “sell in” material across a broad range of media with ease 

• Ability to instruct and commission projects working with external agencies to develop 
design and branding concepts e.g. websites, social media, google results  

• Key contacts: excellent third party contacts which are relevant to your sector and/ or role. 
For example, suppliers, government relations, media and financial analysts and expert opinion 
leaders 

• Digital channels – knowledge of the role of social media channels in PR and how to best 
utilise each channel to the client’s benefit: digital communications; social media strategy; 
content strategy; community management; SEO/paid and native advertising; influencer 
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mapping 

• Quality standards: producing high standard of work at all times, paying attention to detail. 
Being a reliable member of the team to produce work without errors 

• Excellent presentation skills, with a confident and convincing style that exudes credibility. 
Confident presenting at Board level and at larger engagement forums. 

• Stakeholder engagement skills: including managing key stakeholder risks and issues 
proactively and with sensitivity 

• Evaluation: driving an evaluation and measurement programme to comms/ stakeholder 
activities 

• SMART working practices, including: effective time and project management; 
technological proficiency; and strong research and analytical skills. 

  

To note: it is not necessary to have a detailed working knowledge of Freeports. This will be 
gained ‘on the job’. Over time it is expected you would gain an understanding of the market –
new developments in the market/industry sector and be able to discuss specific industry 
issues with confidence. 

We are open to people with a public, private and/ or University sector background and we’re 
also interested to know if you have a particular connection to the East Midlands (although this 
isn’t a requirement). 
 

 

Remuneration and employment terms 

 

• Circa £60,000 depending on experience 

• Will consider secondment, fixed term or permanent contract 

depending on your circumstances  

• 28 days annual leave plus Bank Holidays 

• Flexible working arrangements but with a requirement for travel 

across the East Midlands on a regular basis 

 

 

 


